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/ NOTE : 

(I)       -    15   
 Please check that this question paper contains 15 printed pages. 

(II) -        -    -  -    
 Q.P. Code given on the right hand side of the question paper should be written 

on the title page of the answer-book by the candidate. 

(III)       -  24    
 Please check that this question paper contains 24 questions. 

(IV)         , -         
  

 Please write down the serial number of the question in the answer-book at 
the given place before attempting it. 

(V)  -     15        -     10.15 
    10.15   10.30     -       
  -       

 15 minute time has been allotted to read this question paper. The question 
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the 
candidates will read the question paper only and will not write any answer 
on the answer-book during this period.  { } 
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  : 

 (i)       
 (ii)  -     24   : -  -  
 (iii) -        -         
 (iv)   (6 + 18 =) 24   ,   3    ()        

(6 + 11 =) 17        
 (v)                  
 (vi) -  :     (30 ) : 
  (a)    06    
  (b)       
  (c)       
  (d)   /            
 (vii) -  :     (30 ) : 
  (a)    18    
  (b)   11     
  (c)       
  (d)   /            

 

      –  

(   ) 
 

1.      6     4     4  1 = 4 

 (i)     ? 1 

  (A)            
  (B)                
  (C)                 
  (D)            
 (ii) “”      1 

 (iii)  ‘’             _________ 
   1 

  (A)  (B)  

  (C)  (D)   
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General Instructions : 

 (i) Please read the instructions carefully.  

 (ii) This question paper consists of 24 questions in two sections : Section-A          
& Section-B. 

 (iii) Section-A has Objective type questions whereas Section-B contains 
Subjective type questions. 

 (iv) Out of the given (6 + 18 =) 24 questions, a candidate has to answer                
(6 + 11 =) 17 questions in the allotted (maximum) time of 3 hours. 

 (v) All questions of a particular section must be attempted in the correct 
order. 

 (vi) Section-A – Objective Type Questions (30 Marks) : 

  (a) This Section has 06 questions. 

  (b) There is no negative marking. 

  (c) Do as per the instructions given. 

  (d) Marks allotted are mentioned against each question/part. 

 (vii) Section-B – Subjective Type Questions (30 Marks) : 

  (a) This Section has 18 questions. 

  (b) A candidate has to do 11 questions. 

  (c) Do as per the instructions given. 

  (d) Marks allotted are mentioned against each question/part. 
 

     SECTION – A 

(Objective Type Questions) 
 

1. Answer any 4 out of the given 6 questions on Employability Skills. 4  1 = 4 
 (i) What is a sentence ?   1 
  (A) A group of ideas that forms a complete paragraph.  
  (B) A group of words that communicates a complete thought or 

meaning. 
  (C) A set of rules that we must follow to write correctly. 
  (D) A set of words that contains basic punctuation marks. 
 (ii) Define the term ‘‘stress’’.   1 
 (iii) Cluster ‘A’ personality disorders are associated with individuals or 

people who are _____________ in nature. 1 
  (A) Suspicious (B) Emotional 
  (C) Impulsive (D) Anxious 
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 (iv)      1 

  (A)      

  (B)     

  (C)       

  (D)     

 (v)            ? 1 

  (A)  (B)   

  (C)  (D) - 

 (vi)            -    
          1 

 

2.   7     5      5  1 = 5 

 (i) _________              
      1  

  (A)   (B)   

  (C)   (D)   

 (ii)     ?   1 

 (iii)           1 

 (iv) ‘’     ?   1 

 (v)     ?   1 

 (vi) FTC        1 

 (vii)    ‘   ’    ? 1 

  (A)  (B)  

  (C)  (D)  
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 (iv) ICT stands for :   1 

  (A) Innovation and Co-ordination Team 

  (B) Information and Communication Technology 

  (C) Integrated and Clear Technology 

  (D) Inspired and Creative Team 

 (v) Which of the following is not a component of a spreadsheet ? 1 

  (A) Cell (B) Worksheet 

  (C) Workbook (D) Work-area 

 (vi) Name the flagship initiative of the Government of India that is 
intended to build an ecosystem for the growth of start-up businesses. 1 

 

2. Answer any 5 out of the given 7 questions.  5  1 = 5 

 (i) _________ is the art of establishing a relationship between a product 
and its potential consumers.   1 

  (A) Service Advertising  

  (B) Product Advertising 

  (C) Informational Advertising  

  (D) Institutional Advertising 

 (ii) What is market segmentation ?   1  

 (iii) Write any two names of web design software. 1 

 (iv) Who wrote the novel ‘Godfather’ ?  1 

 (v) What is interior location ?   1 

 (vi) Write the full form for :   1 

  FTC 

 (vii) Who is known as the ‘captain of the ship’ in film production ? 1 

  (A) Producer (B) Cinematographer 

  (C) Director (D) Character 
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3.   7     6      6  1 = 6 

 (i)       ?   1 

 

 (ii)     ?   1 

 

 (iii)                  

        ?   1 

  (A)   (B)   

  (C)   (D)  

 

 (iv)                   

   ?    1 

  (A)  (B)   

  (C)   (D)   

 

 (v)          ?  1 

  (A) 1 : 3  1 : 5 (B) 1 : 10  1 : 20 

  (C) 1 : 100  1 : 120 (D) 1 : 10  1 : 30 

 

 (vi)    (OOH)        1 

 

 (vii)        1 

     ,               
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3. Answer any 6 out of the given 7 questions.  6  1 = 6 

 (i) What is product buzz ?   1 

 (ii) Who is media editor ?   1 

 (iii) What is the term used for product promotion using single idea 

concept for the series of advertisement message ? 1 

  (A) Digital Media (B) Marketing Strategy 

  (C) Ad Campaign (D) Publicity 

 (iv) The mode of communication that involves a single source 

transmitting information to a large number of receivers 

simultaneously, is called –   1 

  (A) Mass Communication  

  (B) Group Communication 

  (C) Interpersonal Communication  

  (D) Intrapersonal Communication 

 (v) Shooting Ratio of low budget film is –  1 

  (A) 1 : 3 and 1 : 5 (B) 1 : 10 and 1 : 20 

  (C) 1 : 100 and 1 : 120 (D) 1 : 10 and 1 : 30 

 (vi) Write any two examples of OOH.   1 

 (vii) State True or False :   1 

  Speakers on radio stations are responsible for content creation and 

delivering it to the audience. 
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4.   6     5      5  1 = 5 

 (i)   ,                

        1  

  (A)   (B)   

  (C)   (D)   

 (ii)       ?  1  

  (A) 1901 (B) 1920 

  (C) 1980 (D) 1999 

 (iii)   ,      ?  1  

  (I)      

  (II)     

  (III)       

  (IV)      - 

      

  (A) (I)  (II)  (B) (III)  (IV)  

  (C)  (III) (D)  (IV) 

 (iv)     ?   1  

 (v)     , “            

                

    ” ?   1  

  (A)    (B) . .  

  (C)   (D)   

 (vi)         1  
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4. Answer any 5 out of the given 6 questions.  5  1 = 5 

 (i) In Institutional Advertising, if image promotion through advertising 

reduce the impact of company. Identify the factor used here. 1 

  (A) Slow publicity (B) Marketing strategy 

  (C) Negative publicity (D) Positive publicity 

 (ii) In which year, Hollywood Studio System was evolved ? 1 

  (A) 1901 (B) 1920 

  (C) 1980 (D) 1999 

 (iii) After the internet, Mass Communication has following features : 1 

  (I) Empowering an individual 

  (II) The strengthening of democracy 

  (III) Single source of the same information 

  (IV) Information circulation on an unprecedented global scale. 

  Choose the right option : 

  (A) Both I & II (B) Both III & IV 

  (C) Only III (D) Only IV 

 (iv) What is brand identity ?   1 

 (v) Who said, ‘A feature programme is a method of employing all the 

available methods and tricks of broadcasting to convey information 

or entertainment in a palatable form’ ? 1 

  (A) Tim Berners Lee (B) D.W. Griffith 

  (C) Mario Puzo (D) Lionel Fielden 

 (vi) Mention two types of mikes.   1 
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5.   6     5      5  1 = 5 

 (i) -           ? 1 

 (ii)             ? 1  

  (A)    (B)    

  (C)    (D)    

 (iii)       ?   1 

  (A)   (B)   

  (C)   (D)   -  

 (iv)      ?   1 

  (A)   (B)    

  (C)   (D)   

 (v)               ? 1  

 (vi)         ?       1 

 

6.   6     5      5  1 = 5 

 (i)              1 

 (ii)           ?  1  

 (iii)              ? 1  

  (A) /     

  (B)      

  (C)      

  (D)       
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5. Answer any 5 out of the given 6 questions.  5  1 = 5 

 (i) Write any two contents that you typically find in newspaper. 1 

   (ii) Quality and Packaging of physical product evaluated in – 1 

  (A) Unique Sales Product (B)  Unique soap Product 

  (C) Unique Selling Point (D) Unique Sales Promotion 

 (iii) New media includes –   1 

  (A) Social Awareness  

  (B) Published Media 

  (C) Digital Media  

  (D) Artistic and Performing Art Media 

 (iv) Who built the first website ?   1 

  (A) Charles Babbage (B) Tim Berners Lee 

  (C) Steve Jobs (D) David Clark 

 (v) What are two effective media channels for targeting audiences in 
specific geographic regions ?    1 

 (vi) What are the key components of media transmission ? Write any 
two.    1 

 

6. Answer any 5 out of the given 6 questions.  5  1 = 5 

 (i) Mention any two names of editing transition that are used in editing 
of television programme.   1 

 (ii) What is the purpose of using a medium for communication ? 1   

 (iii) What kind of knowledge does informational advertising impart about 
a product ?   1 

  (A) Comprehensive information approach of Govt./NGO. 

  (B) Comprehensive information approach of product. 

  (C) Comprehensive information approach of competitor.  

  (D) Comprehensive information approach of attention seekers. 
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 (iv)        1 

             

 (v)           1 

 (vi)    , -           

  ?   1 

  (A)  (B)  

  (C)  (D)  

 

 –  

(   ) 

      5     3         20-30  

       3  2 = 6 

7. “”       ? 2 

 

8.    (  )            

   2 

 

9.       ? 2 

 

10.         2 

 

11.    “ ”       2 

 

   5     3    20-30      3  2 = 6 

12.         2 

 

13.          ?   2 
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 (iv) State True or False :   1 

  Radio is known for its significant visual appeal. 

   (v) Write any two programmes based on Non-live broadcasting. 1 

 (vi) What do we call a person who is sending news or information to 

newspaper office and not bound by any ethical code of conduct ? 1 

  (A) Freelancer (B) Reporter 

  (C) Editor (D) Contributor 

 

SECTION – B 

(Subjective Type Questions) 

 Answer any 3 out of the given 5 questions on Employability Skills. 

Answer each question in 20-30 words.   3  2 = 6 

7. What do you understand by the term ‘‘communication’’ ? 2 

 

8. Explain any four parameters of an individual’s personality related to the 

Big Five Factor Model.   2 

 

9. What is data sorting in ICT ?   2 

 

10. State any two environmental barriers to entrepreneurship. 2 

 

11. Define the term ‘‘green jobs’’ according to the UNEP. 2 

 

 Answer any 3 out of the given 5 questions in 20-30 words each. 3  2 = 6 

12. Write the benefits of celebrity endorsement. 2 

 

13. Mention the various skills that a reporter should have. 2 
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14.       ?   2 

15.            ? 2 

16.         ?   2 

 

   3     2    30-50     2  3 = 6 

17.      (PoP)      ? 3 

18.          ,         

   ?   3 

19.    ?           ? 3 

 

   5     3    50-80     3  4 = 12 

20. “ ,             ”     4 

21.               4 

22.            ? 4 

23. “        ,        ”   

       4 

24.          ?   4 

____________ 
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14. What are the disadvantages of new media ? 2 

15. Why market research is important before launching the product ? 2 

16. Why plan a schedule for production stage ?  2 

 

 Answer any 2 out of the given 3 questions in 30-50 words each. 2  3 = 6 

17. What is common to co-operative and point of purchase advertising ? 3  

18. If you could redesign any website, which one would you choose and what 

changes would you make ?   3  

19. Who is the cinematographer ? Describe the responsibilities of 

cinematographer during shooting.   3  

 

 Answer any 3 out of the given 5 questions in 50-80 words each. 3  4 = 12 

20. ‘In India, scripts are collaborative efforts due to the nature of Indian film’, 

Elaborate.   4 

21. Design an ad campaign on health care product for broadcast media. 4 

22. What factors can be included while making radio programme ? 4  

23. “Information has been a privilege denied to the names till the early part of 

the twentieth century.” Elaborate.   4 

24. How news report is different from feature story ? 4 

____________ 
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